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because they weren't sold as
singles, but "My Own
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/| D Bb F A court is in
session, averdictisin D Bb
No appeal on the docket
today F C Just my own sin
D Bb The walls are cold
and pale F C The cage
made of stel D F Bb
Screams fill MY OWN
PRISON CHORDS hy
Creed @
Ultimate-Guitar.Com -
Creed formed in 1994 with
their debut album, My Own
Prison. After hearing them
play live, Diana Meltzer of
Wind-Up Records decided
to sign the band to her
label. After making it more
radio friendly, the abum
was re-released by
Wind-Up across the country
and became a success,
reaching the Top 40 of the
Billboard 200. My Own
Prison is, as of now,
6-times platinum. Who's
Got My Back? Creed Lyrics
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